VISITORS BENEFIT SEGMENTATION OF THE SUPERAGUI ISLAND

Multivariate analyze to identify segments of the ecotourists market
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The study presents the results of a research conducted on the island of Superagti, Brazil, in order
to analyze the visitors profile and implement benefit segmentation by means of two techniques.
Benefit segmentation identified five clusters among the visitors: 1) indifferent; 2) non-sociable

adventurers; 3) sociable adventurers; 4) enthusiasts; and 5) non-sociable naturalists.
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