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This study investigates the impact of a Soccer World Cup on the foreign visitor expenditure 

paths of France (1998), Japan/South Korea (2002) and Germany (2006). It has used the synthetic 

control method to build the dependent variable simulated path in the absence of the event. The 

results show that, for issues of Japan and Germany, spending of tourists has increased not only 

during the event but consistently over time. These results reject the possibility of substitution effect 

(crowding out) during the World Cup and corroborate the hypothesis that the World Cup, by 

increasing international exposure of the country, increases tourism activities in the same lastingly. 
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