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This paper discusses the competitive performance, the resources and how they are related to 

hotels in a tourism destination in a potential crises context. We determine what kind of resources 

firms use for their strategies which are important to their performance. The research is 

characterized as descriptive with the application of quantitative techniques like correspondence and 

Boolean Analysis. Results show that the superior performance is associated with the intensive 

application of resources like relationship with other organizations in the tourism production chain. 

Despite this result, we did not find the presence of cooperative or other organizational behaviors 

associated with it (such as trust and exchange of information). The results of the Boolean analysis 

corroborate this perspective and identify combinations of resources capable of generating superior 

performance. 
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