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. The research was divided into two stages: the first is characterized as a qualitative exploratory 

stage, using in-depth interviews for data collection and looked for the main evidences about buying 

tourist travel. These results served as a basis for the construction of the structured questionnaire used 

in the later phase – the descriptive stage. In the descriptive stage the questionnaire was applied to a 

sample of 145 respondents. It became evident that the main factors that motivate the consumers to 

travel are to know new places, the desire for leisure, and the interest to know new cultures. The internet 

is the mean more used for tourist to search information, but they buy in travel agencies. Furthermore, 

the short trips are planning with little advance, however the long trips are planning with more advance. 

The family is the reference group that most affect the decisions about tourist travel. 
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